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In addition ta.@r mainstay syntheétié rubbers and resins businesses, we are
involved in the Specialty chemicalsiglectronic chemicals, building materials,
and energy businesses. Specialty @iemicals and electronic chemicals are used

to facilitate manufacturing or enhapce the properties of the final product. Our
Hugreen line ofbuilding materials Eontinues to grow rapidly. And the Yeosu

Energy | and ll.cogeneration utilities at.our Yeosu plant provide power and steam
for our use aswell as resale.

GREAT EXFECTATIONS
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Sales Revenue

KRW 431.9 bn

1 1 . 1 % of total sales

/ 31.9% Export Sales

" 68.1% Domestic Sales

Specialty Chemicals

MAJOR PRODUCTS Vulcanization Accelerators, Antioxidants

KEYAPPLICATIONS Tires, Belts, Hoses, Elactric Wire,
Shoes, Paint for Ships

Electronic Chemicals
MAJOR PRODUCTS Photoresist, BARC, PAG, PSPI, Sealant
KEY APPLICATIONS Displays, Semiconducters

Building Materials
MAJOR PRODUCTS Window Systems, Interior Materials

Energy
MAJOR PRODUCTS Steamn and Elsctricity



2010 Review

Appraximately 89% of overall 2010 sales came from our
synthetic rubbers and resins businesses. The rest came
from our other busi pecialty chemicals, energy,
electronic chemicals, and building materials—which grew
38.1%in 2010 to reach KRW 431.9 billion. With the sxception
of building ials, all busi joyed strong growth
during theyear, led by our energy business.

Our specialty chemicals business prevailed in a patant
suit filed by Flexsys irvolving 6PPD, ene of our primary
products. This final legal victory paved theway forus to
sall 8PPD to North American markets as well as 3 chance
to win the business of major tiremakers worldwide.

Our energy business achisved strong growth in both sales
and opsrating profit through sfficient cperation of its two
combined heat and power plants.

Our electronic chemicals business diversified its
ArF photoresist sales channels and accalerated the
commaercialization of new products.

Our building materials business sxperienced a clight
downturn due to a prolenged industry slump, but still
successiully raised its brand recognition with aggressive
markaeting.

Overall, we pushed ahead with irvestment focused on
putting in placs engines for growth by complating facilities
to produce window profile and carbon nanotubss.
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2011 Outlook

Our specialty chemicals businezs plans to diversify raw
materials purchasing channels to ensure a stable supply as
we aggressively target experts to North America and major
tiremakers worldwide to drive sales and profitability. We
plan to commission aninscluble sulfur plant in Chongging,
China as we tap into the marketing synergy potential of cur
product portfelio.

Our ensrgy business will continue to reduce costs through
operational improvemants, operating both Yeosu Enargy
plants at the optimum level to maximize profitability.

Our slectronic matsrials busineszs will continue to diversify
our product portfelio beyond current mainstays such as
ArF photoresist and BARC materials to bring new products
such as photosensitive polyimide [PSPI| and sealant to
markat as soon as possible.

Our building materials business will continue
toaggressively market our Hugreen linaup of
emvironmentally-frisndly products. We will advertize cn
TV and radio to build brand awareness and support active

prosumsr groups. As we continue to develop
centric products, wewill also step up direct marketing to
€Ore CoNSUMar groups.




